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Engaging learners through social media

Social media is any online tool that lets you connect 
with lots of other people through messages, photos, 
or videos. Social media lets you get in touch 
remotely with learners, other community 
organizations, and members of the public. It can also 
help you promote your programs and engage with 
your learners.

Let’s look at some of the ways you can recruit and 
engage learners through social media. 

Choosing a social media platform

Pick a platform your learners already use. Two popular 
social media tools are Facebook and Instagram. 
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Facebook lets you create a Facebook Group 
where your learners and community contacts 
can have discussions and keep up to date on 
your organization. You can also share files and 
stream live videos. If you don’t know how to 
use Facebook Groups, you can learn how by 
clicking here. 

Never used Facebook before? No problem! Check 
out our Facebook lesson plan for help. 
• You can access a Facebook lesson for mobile 

devices that use Android by clicking here. 
• You can access a Facebook lesson for mobile 

devices that use iOS by clicking here. 

Instagram is a popular photo-sharing tool and it’s one of 
the best ways to recruit new learners and community 
contacts. Learn why Instagram is a good tool in the 
section called “Recruiting learners on social media” 
below.  
You can view Instagram posts on your computer, but you 
can only make Instagram posts using a smartphone. If 
you want to use Instagram to engage with learners, 
you’ll need to download it on your smartphone.

Never downloaded apps before? No problem! 
Check out our Downloading Apps lesson plan 
for help. 
• You can access a Downloading Apps lesson 

for mobile devices that use Android by clicking 
here. 

• You can access a Downloading Apps lesson 
for mobile devices that use iOS by clicking 
here. 

https://youthempoweringparents.box.com/s/5r3ec1rzlyvtvirfm1lsbwy3uco16ljd
https://youthempoweringparents.box.com/s/n3xiisv72a07tv2aas3mjh8zhugwzn2a
https://youthempoweringparents.box.com/s/9bpry75lexddkyxh6gz9ql4mz2a0yiq1
https://youthempoweringparents.box.com/s/fckj1dg2j2syi738yx2y0d8mozgm9m46
https://youthempoweringparents.box.com/s/jvgieegrvjq1an6jjgk4levg7e0kvn9x
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1. Pick the right platform

Recruiting learners on social media

You can use social media to recruit new learners or 
notify learners you already work with about new 
programs or learning opportunities. Here are some 
simple strategies you can use.

Instagram is one of the best social media platforms for 
recruiting new learners. Many people use Instagram to 
find programs and services they need. Here are some 
good things about Instagram:

• It’s very visual: it’s easy to share pictures, like 
posters for upcoming events or programs

• It’s easy to search for hashtags: people who use 
Instagram find things that interest them using 
hashtags (check out “Use hashtags” on the next 
page for more information)

Facebook and Twitter are other social media platforms 
you can use to recruit new learners. 
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2. Use hashtags A hashtag is a label on social media platforms 
that makes it easier to find posts or information 
about a certain theme. You create a hashtag by 
including the symbol “#” in front of a word. 
When people search for things on social media 
sites, they’re actually searching for hashtags. 

Here’s an example of the “technology” 
hashstag on Instagram. More than 16 million 
posts on Instagram use this hashtag.

When you add hashtags to your post, you 
make it easy for users searching for certain 
keywords to find you.

All hashtags begin with a hashmark, also 
known as the number sign: #.  
You can add a hashtag to a social media post 
by typing # and then a keyword. Hashtags 
have no spaces and no punctuation. Often, 
they’re placed at the end of a post.

This post has three hashtags: skills, 
employment, and Winnipeg. 
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If your hashtag has more than one word, delete the 
spaces. This post uses a hashtag for essential skills, 
but it’s written as just one word: #essentialskills

A hashtag can be anything you want. Think about 
learners and what they might be searching for on social 
media. Here are some keywords you might want to use 
in your hashtags:

• Location, such as your city, town or neighbourhood 
(#vancouverbc)

• Organization name or type (#library)

• Program topic (#digitalliteracy)

• Specific groups of learners (#newcomers)

Tip: Sometimes people might use a hashtag to say 
something you don’t agree with. Before you use a 
hashtag, it’s a good idea to search for it on your social 
media platform to see how other people use it. 

Tip: Using more than one hashtag can help attract more 
people to your post. For example, Instagram let’s you 
use up to 30 hashtags in a single post. 



7

Engaging learners through social media

3. Tag people and organizations

Tagging people in a social media post helps you reach 
specific people and organizations. When you tag another 
person or organization, they’ll get a notification about 
your post. This may increase the chances that they’ll see 
your post.

Tags start with an “at” symbol: @. You can tag a person 
by typing @ and their profile name. Just like hashtags, 
tags don’t have a space after the @ sign. It’s a good idea 
to put tags at the end of your post. 

You can usually find someone’s profile name 
by visiting their profile page. Some social 
media platforms show a list of possible tags 
when you start typing.

For example, when you type @winnipeglib in 
the Instagram search bar, you’ll see a list of 
other similar organizations. 
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Tip: An Instagram username can be up to 30 characters 
long. If a person or organization has a name that’s 
longer than 30 characters, they’ll use a shortened 
version of their name as their username. Keep this in 
mind when you’re searching for people or organizations.

When you tag people or organizations in a post, 
think about who would be interested and who 
might want to share your post with their 
networks. You could tag: 

• Learners from your current or past programs

• Partner organizations

• Friendly contacts you have in the community

Tip: You can use tags and hashtags in the same 
post. Here’s an example with both tags and 
hashtags.
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Engaging your learners through social media

1. Pick the right platform
We saw how Instagram is great for recruiting learners, but 
Facebook is one of the best social media platforms for 
engaging your learners. Many people use Facebook to keep 
in touch with people they know. Here are some good things 
about Facebook:

• Groups: you can create a private group where you and 
your learners can stay in touch and share updates

• Live video: you can use Facebook Live to share live videos 
with your learners

You can learn more about how to use Facebook Live as a 
teaching tool by clicking on this lesson. These tips can also 
work on other social media platforms, like Instagram and 
Twitter.

2. Reply to comments on your posts
If you make a post about an upcoming 
workshop, people might comment to 
ask how they can register for it. 
Comment on your own posts to 
answer questions and participate in 
discussions.

https://youthempoweringparents.box.com/s/6xu71y0f4h6du9m1puph20ra9kd041f7
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3. Start a discussion
Use hashtags or tag people so your 
learners can find your post easily.

Ask questions related to your program on 
social media and let your learners discuss 
their thoughts in the comments.

Tip: Be sure to read all discussion posts 
regularly to make sure everyone is being 
respectful.

4. Share photos
Posting photos from special events at your 
organization is a great way to keep 
memories and strengthen community.

Tip: If you have people in your photo, tag 
them so they can find their pictures. Be 
sure to get permission from learners and 
colleagues before you share and tag 
pictures of them.
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Share resources
Use social media to share links to 
extra resources related to your class, 
such as videos or websites.

It’s your responsibility to make your social media profile or group a safe and 
respectful space. Here are some tips that will help you be responsible on social 
media:

1. Make social media optional for learners
• Not all learners have access to technology and the internet 

• Many people avoid social media for personal reasons

2. Respect your learners’ right to privacy
• Some people might be uncomfortable if you tag them or share pictures of 

them on social media

• Always ask for permission before sharing any information about your 
learners on social media

3.	Create	a	new	profile
• If you have a personal social media profile already, think about creating a 

new, professional profile to use with your learners

4. Monitor all discussions 
• Check your social media posts and comments regularly and make sure 

they’re respectful

Being responsible on social media
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Can you... Yes Not Yet

Use hashtags?

Tag people and organizations?

Use social media responsibly?

Review

Now let’s see what you’ve learned 

    
We’re done!

Did everything make sense? 

Is there anything you want to try again? 

Do you think you can do 
these things by yourself?

What do you want to do next?

 Refresh, 
let’s go over this lesson again

 I understand it all, 
let’s go to the next lesson


